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We’re working together to empower the communities and 
consumers we serve, to grow our economy, advance a more 
sustainable planet, deliver a wide range of refreshing choices 
and build a strong industry for the future.

America’s beverage companies are part 
of the fabric of America and play an 
important role in our nation’s economy. 

265K+
family-supporting jobs  

for U.S. workers

181
active  

members

$15.6B
contributed in state taxes

$21.5B 
in wages and benefits

$178.4B
direct economic impact

$2.4B
donated to charitable causes

1.1M+
workers depend, in part,  

on beverage sales

$24.3B
contributed in federal taxes



Empowering Americans by providing more choices 
with less sugar and clear information so they can make 
the choices that are right for them. Empowering a 
cleaner, more sustainable planet by reducing our use 
of new plastic and getting every bottle back. 
Empowering our communities by being here for our 
neighbors, supporting local organizations and helping 
out when emergencies strike. Empowering our 
nation’s economy by providing good-paying, family-
supporting jobs in communities from coast to coast. 
Empowering our industry to thrive by allowing our 
iconic companies to compete fairly in the marketplace. 
Empowering simple moments of pleasure with a 
refreshing beverage. 

This is what America’s beverage companies are all 
about. It is who we are as an industry. It allows us to 
foster healthy, sustainable and stronger communities. 
And it is what we will continue to build on—because 
America’s beverage industry is driven by 
transformative innovation and committed to working 
together, and in partnership with others, to empower 
the customers, consumers and communities we serve.

That is why we worked diligently last year to advance 
circularity, provide more zero-sugar beverage options 
and protect consumer choice. And we held strong 
against policies that would hurt small businesses and 
working families, as well as those that would fail to 
achieve strong environmental outcomes. We are 
extremely proud of what we accomplished by working 
together in 2022, and we know that we will continue 
to build on these efforts into the future to further 
empower Americans.  

Matthew Dent 
Chair, Board of Directors  

President and Chief Executive Officer, Buffalo Rock Company 

Katherine Lugar 
President and Chief Executive Officer 

American Beverage Association

A Message from ABA Leadership
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2022 Industry Highlights

Providing More Choices with Less Sugar
Communities are stronger when consumers have more choices and information to 
support their efforts to find balance for themselves and their families.

That’s why America’s beverage companies are bringing 
consumers more choices with less sugar than ever 
before, from sparkling and flavored waters to zero 
sugar teas, sports drinks and more. In fact, nearly 60% 
of beverages sold today have zero sugar. We’ve 
innovated more package sizes, reformulated beverages 
to contain less sugar and developed more zero-sugar 
options—and every choice displays a prominent calorie 
count label right up front. We’re encouraging 
consumers to try these options through our marketing 
efforts and working with retailers to make them more 

available. All of this is intentional. That’s why we 
launched our “More Choices. Less Sugar.” education 
campaign, to connect the dots between the myriad 
low- and zero-sugar options available today with the 
leading beverage companies bringing them to market. 
With television and digital advertising, along with a 
refreshed and enhanced website—BalanceUS.org—
featuring a dynamic tool to explore those beverage 
options, consumers can feel confident that we are 
supporting them in reducing the sugar they get from 
our beverages. And our efforts are working.
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2022 Industry Highlights

American Beverage      @AmeriBev - May 16
America’s leading beverage companies are bringing consumers more 
choices with less sugar. From sparkling and flavored waters to zero 
sugar sport drinks and teas, consumers are taking advantage of the 
choices. In fact, nearly 60% of beverages sold contain zero sugar.

Nearly

60%
of beverages sold  
contain zero sugar
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Investing in Communities  
to Advance Circularity
Our Every Bottle Back initiative was intentionally  
designed to close the loop and create a circular economy  
for our 100% recyclable plastic bottles.

Modernizing and improving recycling infrastructure—and 
education about how to do it properly—is critical to 
making that a reality. That’s why we’re working with The 
Recycling Partnership and Closed Loop Partners to 
support recycling access, education and infrastructure 
projects in key regions across the country. In 2022, we 
launched new projects in Trenton, Bay City and Ypsilanti 
Township, Mich.; Laurel, Md.; Falmouth and Methuen, 
Mass.; and Scott County, Iowa. Three years into this effort 
we’ve committed nearly $20 million in funding, which is 
being leveraged to more than $100 million to more than 
two dozen communities across the country so far. 
Together, they will recycle a projected 719 million more 
pounds of polyethylene terephthalate (PET) plastic and 
nearly 56 million more pounds of aluminum over a 10-year 

period. These are results that have been recognized by 
environmental organizations and elected officials alike as 
significant and important. With our national advertising 
campaign, we reached 244 million Americans with the 
message that our plastic is valuable and intentionally 
designed to be 100% recyclable—and we want it back.

We also reinforced that message with consumers by 
rolling out more reminders on bottle caps encouraging 
them to recycle them with the 
caps on. We’re making strong 
progress, but we know there is 
more to do and remain 
steadfast in our efforts to keep 
our fully recyclable plastic out 
of nature.

Paths To Plastic Reduction
KATHERINE LUGAR
NOVEMBER 16, 2022

“�A modernized recycling system is one 
of many solutions needed to reduce 
plastic in the environment and our use 
of new plastic.”

2022 Industry Highlights



Shaping a Modern Recycling System
Advancing good collection policy that gets more of our valuable 100% recyclable bottles and 
cans back is an imperative for our industry.

That is why we worked diligently alongside Colorado’s 
environmental leaders, state lawmakers, beverage 
companies and other stakeholders to advocate for 
legislation that will create a modern, high-performing 
recycling system in the Centennial State. Once signed 
into law by Governor Jared Polis, this innovative and 
forward-thinking legislation became the nation’s first 
true, full extended producer responsibility (EPR) law. 
We are proud that this legislation builds upon our 
industry’s collection policy principles developed in 
partnership with World Wildlife Fund (WWF). It will 
deliver strong environmental outcomes, be run by the 
private sector and collect more of our valuable 

materials—and we are excited about how it can serve 
as a promising model for other states. That’s why we 
stood alongside WWF to share our joint principles with 
others interested in fast-tracking a sustainable future, 
including at a summit held by Politico. We look forward 
to continuing to work with the 
Governor and other stakeholders to 
bring this law to life, and to seeing 
firsthand the impact it will have  
for Coloradans and others across the 
country seeking to advance sound 
environmental policy.

2022 Industry Highlights
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2022 Industry Highlights

Standing Up for All 
Americans by Protecting 
Consumer Choice
Americans deserve choices and clear information so 
they can choose the foods and beverages that are right 
for themselves and their families. 

In fact, choices and information—not restrictions and taxes—lead to 
better outcomes for families, including those who receive 
Supplemental Nutrition Assistance Program (SNAP) benefits. That’s 
why we were at the table when the White House convened a 
conference to address hunger, nutrition and health. And we weren’t 
alone. We have a broad set of allies who support maintaining choice 
within the SNAP program, including hunger advocates and retailers. 

We also know that, despite their intent, discriminatory taxes on 
beverages wouldn’t improve public health or advance nutrition 
equity. But they would place a burden on small businesses as well as 
working families. So when 19 beverage tax bills were introduced last 
year—from California to Hawaii, Maine to New York, Rhode Island to 
Tennessee and beyond—we stood up for those who would be 
impacted most, protecting consumer choice and ensuring these 
proposals would never impact their grocery bills. We also saw the 
oldest beverage tax in the country unanimously repealed by the 
state legislature and subsequently signed by West Virginia Governor 
Jim Justice. This action was a long time in the making. Importantly, 
we demonstrated our relentless commitment to states and cities 
everywhere that we will continue to fight unfair, regressive policies 
that single out our products.

White House hunger  
strategy hopeful 
by Derek Lewis Special to the Democrat-Gazette
October 10, 2022

“�Public-private partnerships in which 
community-based public health groups 
and businesses work together can help 
address some of the health and nutrition 
challenges families face.”
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Helping Out in Times  
of Need
As members of every community in America,  
showing up for our neighbors, especially in times  
of need, is what we do. 

When tornadoes struck the central states of Arkansas, Illinois, 
Kentucky, Missouri and Tennessee, America’s beverage companies 
donated thousands of cases of beverages, while The Coca-Cola 
Foundation and The PepsiCo Foundation donated nearly $1 million 
to relief and recovery efforts. When Hurricane Ian landed on the 
shores of Florida as one of the most powerful hurricanes in 
America’s history, the devastation was significant. The beverage 
industry activated quickly, donating beverages, supporting local 
nonprofit organizations, partnering with the Salvation Army, 
providing more than $1 million in grants to the American Red Cross 
and more. When heavy rains caused the Pearl River to flood, water 
plants around the greater Jackson, Miss., area began to fail. America’s 
beverage companies, including local Coca-Cola bottler Clark 
Beverage Group and local Pepsi bottler Brown Bottling Group, 
stepped up, donating thousands of cases of bottled water to make 
sure people had clean drinking water. And when aging infrastructure 
led to water supply contamination in parts of Baltimore, local 
bottlers sprang into action to deliver pallets of bottled water to 
ensure residents had safe drinking water. These are some of the 
many ways in which we are here for our neighbors.

2022 Industry Highlights
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2022 Industry Highlights

Building Healthy Communities
Now more than ever the work our nation’s mayors are doing  
to advance healthy communities is critically important. 

That’s why through the American Beverage Foundation for a Healthy 
America (Foundation), we proudly continued our partnership with the 
U.S. Conference of Mayors (USCM) to support the Childhood Obesity 
Prevention and Environmental Health and Sustainability Awards. In 2022 
we provided a total of $745,000 in grants to the cities of: Denver, Colo.; 
Orlando, Fla.; Baltimore, Md.; Des Moines, Iowa; Montgomery, Ala.; 
Bridgeport, Conn.; White Plains, N.Y.; Salisbury, N.C.; and Daytona Beach, 
Fla. These grants support mayors in advancing outstanding programs to 
enhance health, wellness and environmental quality of life for children 
and families. Through our decade-long partnership, more than $5 million 
has been awarded to more than 60 cities across the country. There is 
always more to do, especially as the pandemic brought an increased 
focus to issues that have long been a challenge to the daily lives of many 
Americans, such as nutrition access, affordability and education. That’s 
why we launched a new partnership between our Foundation and the 
African American Mayors Association (AAMA). With an annual grant 
program, together we will support programs that will help address health 
disparities in cities led by African American mayors. We look forward to 
announcing the inaugural grant recipients in 2023, and to sharing 
learnings from this important effort. And through the Foundation’s 
longstanding matching grant program, in partnership with state 
associations and local bottlers, we continue to support a variety of 
community organizations that are working to advance the physical and 
environmental health of their local communities. In 2022, the Foundation 
supported seven programs in five states, adding to the total impact of 
this important program. 
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Championing Sound Science Globally 
American Beverage and its members remain committed to driving the science forward on 
the safety and benefits of our beverages and their ingredients, helping to inform policy and 
decision-making here in the U.S. and around the globe—and 2022 was no different. 

That’s why we engaged in efforts around the 2025-
2030 Dietary Guidelines for Americans process, FDA’s 
Nutrition Initiatives and California Proposition 65 
matters, among others. We also recognize the 
importance of low- and no-calorie sweeteners as a 
critical ingredient to supporting consumers in their 
efforts to reduce the sugar they consume while still 
enjoying their beverages. That is why our Board 
approved a voluntary guidance for labeling of the sugar 
substitute stevia and stevia-related sweeteners to 
enhance consumer understanding of these important 
ingredients. Around the globe, our International 

Council of Beverages Association (ICBA) represented 
the global industry by engaging with key organizations, 
including the World Health Organization (WHO) and 
World Trade Organization (WTO). It advocated for the 
harmonization of standards and regulations among 
countries to ensure a level playing field for business 
certainty, but as importantly, to create consistency for 
consumers in the increasingly global society in which 
we live and operate. Whether marketing, taxation or 
the use of key ingredients, our positions on these 
topics will always be grounded in the strongest 
evidence and the best science. 

2022 Industry Highlights
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2022 Industry Highlights

Ensuring A  
Strong Future for  
Our Industry 
Like other industries, in 2022  
we faced challenges on aluminum  
and carbon dioxide (CO2). 

Section 232 tariffs on aluminum, which took effect on 
imports, resulted in our industry paying more than  
$1.7 billion in tariffs regardless of whether the aluminum 
we purchase is subject to tariffs. Removing these tariffs 
is critical to our industry, and to keeping prices of 
everyday grocery items affordable for Americans. So we 
worked with the National Foreign Trade Council to 
successfully seek removal of the Section 232 duties on 
aluminum from the European Union and the United 
Kingdom. We also convened others in the broader food 
and beverage industry to address the ongoing CO2 
shortage. CO2 is critical not only for the carbonization of 
beverages, but it is also used in the meat industry and for 
the freezing and refrigeration of food products. This is 
why we highlighted these far-reaching impacts with the 
Administration and Congress and continue to explore 
policy solutions with key lawmakers.

Vegetables: Fresh vegetables are fl ash
frozen using food grade CO2 to maintain
quality and freshness when traveling from
farm to freezer and to maintain shelf life.

Carbon Dioxide (CO2) is a critical part of America’s food and
beverages – and it’s in short supply. CO2 is widely used to
ensure food safety and freshness and to improve the quality
of beverages. From meats and vegetables to baked goods and
sparkling beverages, CO2 enables farmers and food makers
to safely produce and transport the products we enjoy and
depend on. If not swiftly and thoughtfully addressed, the
current shortage of CO2 could severely impact an already
strained food and beverage supply chain.

Poultry and meat: Food grade CO2 is critical for
meeting stringent animal welfare standards,
quick chilling all types of meat and poultry to
ensure food safety, maintain shelf life,
and prepare them for shipment to stores.

Bread products: Bread products you
fi nd in the grocery store rely on food
grade CO2 to prevent the spread of
bacteria and extend their shelf life.

Industries that call for action on the CO2 shortage:

Beverages: Beverage grade 
CO2 is responsible for 
carbonation and freshness 
in sodas, beer, sparkling 
water and sparkling wine. 

Dessert and baked goods: 
Food grade CO2 is used for fl ash-freezing
pre-made pies as well as pie shells to ensure 
the best quality and taste upon defrosting.

CO2: Essential for 
feeding your family 

Critical Uses 
of CO2:

• Protecting food safety

• Preventing bacteria 

• Preserving freshness/quality 

• Supporting animal welfare 

• Extending shelf life

Morning Agriculture
NOVEMBER 22, 2022

“�CO2 SHORTAGE: Food and 
beverage groups are coming 
together to address carbon 
dioxide shortages in the U.S.”
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Beating Back Bad Bottle Bills 
When old school bottle bills that are unfair to business, inconvenient to  
consumers and ineffective in achieving strong environmental outcomes 
were proposed, we acted. 

In 2022, 24 new bottle bills were proposed, all in 
states without existing deposit laws—and not one 
passed. When we saw an opportunity to make an 
existing deposit law work better for the 
environment, consumers and the business 
community, we worked with the Iowa Beverage 
Association and local bottlers to support their 
efforts with lawmakers. As California lawmakers 
considered a new law requiring all packaging to be 

recyclable or compostable by 2032, among other 
things, we engaged fully throughout the legislative 
process. In the end, we were able to avoid a 
statewide ballot measure that would tax all 
plastics and with the new law, carve out an 
exemption for products currently included in the 
state’s deposit law. We did this because what 
matters is advancing policy with sustainable and 
strong environmental outcomes.

2022 Industry Highlights
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Officers & Board of Directors
Chief Financial OfficerSecretaryPresidentChair Ex-OfficioVice Chair Treasurer

Matthew Dent
President &  
Chief Executive Officer
Buffalo Rock Company

William “Bill” H. O’Brien
Chief Executive Officer	 
Reyes Coca-Cola Bottling

Katherine Lugar
President &  
Chief Executive Officer
American Beverage

Amy E. Hancock
General Counsel/
Executive Vice President
Legal & Regulatory Affairs
American Beverage

Robb Micek
Executive Vice President &  
Chief Financial Officer
American Beverage

Ralph D. Crowley Jr. 
President &  
Chief Executive Officer
Polar Beverages

Kirk Tyler
Chairman &  
Chief Executive Officer
Atlantic Coca-Cola  
Bottling Company

Brian Charneski
President
L&E Bottling Company, Inc.

Johannes Evenblij 
President, West Division
PepsiCo Beverages  
North America

Mark Francoeur
President
Coca-Cola  
Beverages Northeast

Rob Gehring
President &  
Chief Executive Officer
Swire Coca-Cola, USA

Brad Goist
Chief Operating Officer
Refresco

Shane Grant
Executive Vice President &  
Chief Executive Officer 
North America
Danone 

Sally Hargis
Vice President & Chairman 
Ozarks Coca-Cola/Dr Pepper  
Bottling Company

J. Frank Harrison III
Chairman &  
Chief Executive Officer
Coca-Cola Consolidated

Derek Hill
President & 
Chief Executive Officer
Pepsi Bottling Ventures, LLC	

Jeffrey “ Jeff” Honickman
Chief Executive Officer
Pepsi-Cola &  
National Brand Beverages, Ltd.

Derek Hopkins
President, Cold Beverages
Keurig Dr Pepper	

ABA Team



Heather Hoytink 
President South Division  
PepsiCo Beverages  
North America 

Chris Hunt 
Chief Executive Officer  
Red Bull US, & Head Coach 
Red Bull North America

John Kalil
President
Kalil Bottling Co.

Jennifer Mann
President  
North America Operating Unit
The Coca-Cola Company

J. Andrew “Andy” Moore
Co-President
Bigfoot Beverages

Paul Mulligan
Co-Founder &  
Chief Executive Officer
Liberty Coca-Cola  
Beverages, LLC

Palmer Nackard 
President
Nackard Companies

Andy Peykoff II
President &  
Chief Executive Officer
Niagara Bottling	

Cliff Ritchie
President &  
Chief Executive Officer
Carolina Beverage Corp.

John H. Sherman III
President &  
Chief Executive Officer
Coca-Cola Bottling  
Company UNITED

Andrew Springate
Chief Marketing &  
Concentrate Officer
Keurig Dr Pepper

Todd Squarek
Sr. Vice President & 
Chief Sustainability Officer
PepsiCo Beverages
North America	

Kirk Tanner
Chief Executive Officer
PepsiCo Beverages  
North America

Troy D. Taylor
Chairman &  
Chief Executive Officer
Coca-Cola Beverages  
Florida, LLC

Jean Claude Tissot
President
Arca Continental Coca-Cola  
Southwest Beverages

John Torgerson
Chief Executive Officer
Bernick’s 

Timothy “Tim” Trant
Chief Executive Officer
G&J Pepsi-Cola Bottlers, Inc. 

 

Not Pictured: Barbara Ferreira, Tracey Halliday, Kate Loatman, Bill McManus, Stacey Pine, Rick Rivas and David Thorp



Engaging with Lawmakers 
Inside the Beltway
In June, more than 150 beverage industry members convened in Washington, 
D.C., for our Annual Fly-In. Connecting with members of Congress in-person 
again proved an excellent opportunity to share our story of leading with bold 
solutions on some of our nation’s most pressing challenges.

Rep. Chris Pappas, D-N.H., (left) and his staff hear from members 
of New Hampshire’s beverage industry about their impact in the 
Granite State.Punchbowl News Founders Jake Sherman and 

Anna Palmer predict 2022 election results with 
Fly-In dinner attendees.

ABA Board Chair Matthew Dent briefs 
Fly-In attendees on the many innovative 
efforts the beverage industry is engaged in.

ABA Board Chair Matthew Dent (left) joins 
Rep. Terri Sewell, D-Ala. (right), to share how 

the industry is taking intentional actions to 
support Alabamans in reducing sugar.

Rep. Glenn “GT” Thompson, R-Pa., 
addresses Fly-In attendees  

at the Capitol Hill Club to  
share the priorities of the  

House Agriculture Committee.

Coca-Cola Southwest Beverages’ Joseph 
McCoin (left) and Ish Arebalos (right) meet 
with Rep. Lance Gooden, R-Texas (center), 
to share the beverage industry’s economic 
impact in Texas.

Members of Iowa’s beverage industry sit down with 
Sen. Joni Ernst, R-Iowa, (right) to share how they are 
helping to build the local economy.

U.S. Department of Agriculture Deputy Secretary Jewel 
Bronaugh welcomes Fly-In breakfast attendees and 
shares 2022 priorities for the department

Sen. John Boozman, R-Ark. (center), poses for a photo 
with (left to right) PepsiCo’s Dan Christenson, ABA’s 

Katherine Lugar, Keurig Dr Pepper’s Jennifer Amundsen 
and The Coca-Cola Company’s Jim McGreevy after a 

discussion on industry’s sustainability efforts in the state.
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National Government  
Affairs Conference
A record turnout of over 200 beverage industry employees and partners 
joined together in California to strategize on ways to improve our collective 
efforts, including on environmental sustainability and health and wellness.

ABA’s Kevin Keane (left) closed the 
conference discussing what’s ahead in 
2023 with The Coca-Cola Company’s 
Lauren Sayeski (left), PepsiCo’s Brigitte 
Gwyn (right) and Keurig Dr Pepper’s 
Peter DePasquale (on screen).

Eco-Cycle’s Kate Bailey (left) discusses collection 
policy efforts with Breezeway Consulting’s Bree 
Dietly (right).

The Coca-Cola Company’s 
Art Yoon (left) and PepsiCo’s 
Lupe DeLaCruz (right) share 
insights on California politics 
and trends.

Gauge’s Chantrese Williams 
discusses the national conversation 
around health equity.

(Left to right) Coca-Cola Consolidated’s Jennifer Richmond, West 
Virginia Beverage Association’s Will Swann, PepsiCo’s Darren 
Clark and ABA’s Bill McManus celebrate Swann’s recognition as a 
Beverage Industry Champion.

(Left to right) Michael Torrey Associates’ 
Barbara Patterson, ABA’s Franklin Davis, BGR 
Group’s Andy Lewin and Invariant’s Mary 
Beth Stanton facilitate discussion on federal 
issues impacting the beverage industry.

Food Research & Action Center’s Ellen Vollinger 
speaks to the hunger community’s perspective on 
the Supplemental Nutrition Assistance Program.

Niagara Bottling’s 
Derrick Thomas 
engages with 
conference panelists.

Georgia Beverage Association’s Kevin 
Perry reads up on the American Beverage 
Foundation for a Healthy America during 

a beverage break.
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Members

ACTIVE MEMBERS
ABARTA Coca-Cola 

Beverages, LLC
Aberdeen Coca-Cola 

Bottling Company
Acadiana Bottling 

Company, Inc.
Admiral Beverage Corporation
Aloe Fresh Inc.
Atlantic Coca-Cola 

Bottling Company
Bernick’s
Beverage Distribution 

Center, Inc.
Big Geyser, Inc. (NIDA)
Big Springs, Inc.
Bigfoot Beverages
Bink’s Coca-Cola Bottling Co.
Buffalo Rock Company
Carolina Beverage Corporation
Cawy Bottling Company, Inc.
Chesterman Company
Clark Beverage Group, Inc.
Clinton’s Ditch Cooperative 

Company, Inc.
Coca-Cola Beverages Florida
Coca-Cola Beverages 

Northeast, Inc.
Coca-Cola Bottling Co. 

Columbus, IN, Inc.
Coca-Cola Bottling Co. 

of Santa Fe, Inc.
Coca-Cola Bottling 

Company High Country
The Coca-Cola Bottling 

Company  
of Forth Smith

Coca-Cola Bottling 
Company of Glasgow

Coca-Cola Bottling Company  
of Hot Springs, Inc.

Coca-Cola Bottling Company  
of International Falls

Coca-Cola Bottling Company  
of Kokomo, Indiana, Inc.

Coca-Cola Bottling Company  
of Minden, Inc.

Coca-Cola Bottling 
Company of Williston

Coca-Cola Bottling 
Company UNITED, Inc.

Coca-Cola Bottling Works  
of Pulaski, Tennessee, Inc.

The Coca-Cola Company
Coca-Cola Consolidated
Coca-Cola of Southern Utah
Coca-Cola Southwest 

Beverages, LLC
Corinth Coca-Cola 

Bottling Works, Inc.
Corwin Beverage Company
CPF/Northeast Hot Fill Co-Ops
The Dad’s Root Beer 

Company, LLC
Danone North America, PBC
Dr Pepper-Royal Crown 

Bottling Company
Durango Coca-Cola 

Bottling Co.
Durham Coca-Cola 

Bottling Company
Epic Enterprises, Inc.
Fitzgerald Brothers 

Beverages, Inc.
G & J Pepsi-Cola Bottlers, Inc.
Geneva Club Beverage Co., Inc.
Gillette Pepsi Company, Inc.
Green Bay Seven-Up 

Bottling Company, Inc.
Gulf States Canners, Inc.
Halmor Corporation
Harbor Pacific Bottling 

Company, Inc.
Hawaiian Sun Products, Inc.
Heartland Coca-Cola 

Bottling Company
Jefferson City Coca-Cola 

Bottling Company
Kalil Bottling Co.
Keurig Dr Pepper
The Kraft Heinz Company
L & E Bottling Company, Inc.
Lakeside Bottling Company
Leader Distribution 

Systems, Inc.
Lehrkind’s Inc.
Liberty Coca-Cola 

Beverages LLC
LinPepCo Partnership
Love Bottling Company
The Made-Rite Company
Magnolia Coca-Cola Bottling  

Company, Inc.
Manhattan Special 

Bottling Corp.

Meridian Coca-Cola 
Bottling Company

Mid-Continent Coca-Cola  
Bottling Group, Inc.

Mid-Wisconsin Beverage, Inc.
Middle Tennessee Dr Pepper  

Bottling Company, Inc.
Middlesboro Coca-Cola 

Bottling Works, Inc.
Minges Bottling Group, Inc.
Monster Energy US, LLC
Nackard Bottling Company
Nehi Bottling Company 

of Cleveland
Nei Bottling, Inc.
Niagara Bottling, LLC
Nor-Cal Beverage Co., Inc.
The Odom Corporation
Orangeburg Coca-Cola 

Bottling Co., Inc.
Ozarks Coca-Cola/Dr Pepper  

Bottling Company
Peninsula Bottling Co., Inc.
Pepsi Bottling Ventures, LLC
Pepsi Northwest 

Beverages, LLC
PepsiCo Americas Beverages
PepsiCo Beverages 

North America
PepsiCo, Inc.
Pepsi-Cola Bottlers Association
Pepsi-Cola Bottlers 

of Logansport
Pepsi-Cola Bottling Company  

of Bennettsville, Inc.
Pepsi-Cola Bottling Company  

of Brookfield, Inc.
Pepsi-Cola Bottling Company  

of Central Virginia
Pepsi-Cola Bottling 

Company of Davenport
Pepsi-Cola Bottling Company  

of Hickory, Inc.
Pepsi-Cola Bottling 

Company of Marysville
Pepsi-Cola Bottling Company  

of McAlester, Inc.
Pepsi-Cola Bottling Company  

of New Haven, Inc.
Pepsi-Cola Bottling 

Company of Winfield
Pepsi-Cola Bottling Company  

of Worcester, Inc.

Pepsi-Cola Bottling 
Company of Yakima

Pepsi-Cola Memphis 
Bottling Company, Inc.

Pepsi-Cola Newburgh Bottling
Pepsi-Cola of Florence LLC
Pepsi-Cola of Greenville
Pepsi-Cola Ogdensburg 

Bottlers
Polar Beverages
PurePlus Beverage Corp.
Quail Mountain, Inc.
Red Bull North America, Inc.
Refresco Beverages US Inc.
Refreshment Services, Inc.
Reyes Coca-Cola Bottling
Rock Hill Coca-Cola 

Bottling Company
Savia USA, LLC
Seneca Wholesale 

Company, Inc.
SunDrop Bottling Co., Inc.
SunSobo LLC
Swire Coca-Cola, USA
Talking Rain Beverage 

Company
Tampico Beverages, Inc.
Tipp Distributors, Inc. 

dba Novamex
Tyler Beverages, Inc.
Union City Coca-Cola  

Bottling Company, LLC
Varsity Beverage Company
Viking Coca-Cola Bottling Co.
Walton Beverage Company
Weinstein Beverage Co., Inc.
Western Wyoming Beverages
Wilson Corporation
XL Energy Drink Corp.

ASSOCIATE MEMBERS
ADMIX, Inc.
AdvanTech Plastics, LLC
AGR International, Inc.
Amcor Rigid Packaging
Ardagh Metal-Beverage 

North America
Arrowhead Systems, Inc.
Bell Flavors & Fragrances, Inc.
Beverage Digest Co. LLC
Beverage Industry BNP Media

Beverage Marketing 
Corporation

Bright Technologies, Division  
of Sebright Products, Inc.

Can Manufacturers Institute
Distribution Management
The Drink Ink
ElastiTag® - Bedford Industries
Evergreen Plastics
Flavor Dynamics, Inc.
Foam Supplies, Inc.
Foxx Equipment Company
Franklin Baker, Inc.
FuelCell Energy
Global Essence, Inc.
Glover Capital, Inc.
Industrial Fleet 

Management, Inc.
Intertek Alchemy
Kaps-All Packaging 

Systems, Inc.
M.G. Newell Corporation
Micropure Filtration Inc.
Politech-Plus LLC
Preform Solutions, Inc.
Semi-Bulk Systems, Inc.
Soft Drinks International
Southeastern Container, Inc.
Steelhead, Inc.
Steinfurth, Inc.
Western Container 

Corporation
Whittle & Mutch, Inc.

INTERNATIONAL 
AFFILIATE MEMBERS
BeezZ International
Bundaberg Brewed Drinks
Caribbean Bottling Company,  

(Bahamas) Limited
Coca-Cola FEMSA
Fritz-Kulturgueter GmbH
GHC Reid & Company, Ltd.
KLG Investments Ltd./

Aquapure
Red Kangaroo 

Beverages Pty Ltd
S.M. Jaleel & Company Limited
SPRITZER BH

New/Reinstated Member

16    American Beverage 2022 Annual Review



State Associations & Contacts
Please contact ABA for information on the following states: Alaska, Connecticut, Kansas, Nevada, New Jersey, New York, North Dakota, South Dakota and Wyoming

STATE NAME PHONE EMAIL

Alabama Virginia Banister (334) 354-9517 vbanister@alabev.org
Arizona Mike Gardner (602) 697-3588 mike@policy48.com
Arkansas Dennis Farmer (501) 376-9552 arbev@sbcglobal.net
California Rick Rivas (415) 515-4261 rrivas@americanbeverage.org
Colorado Mary Marchun (303) 594-8198 mmarchun@capstonegroupllc.com
Delaware Ellen Valentino (410) 693-2226 evalentino@ellenvalentino.com
District of Columbia Ellen Valentino (410) 693-2226 evalentino@ellenvalentino.com
Florida Liz DeWitt (407) 385-2708 liz.dewitt@flabev.org
Georgia Kevin Perry (404) 653-0477 kperry@georgiabev.org
Hawaii Mihoko Ito (808) 539-0842 mito@awlaw.com
Idaho Steve Thomas (208) 388-4068 sthomas@hawleytroxell.com
Illinois Rob Nash (312) 768-4774 rob@illinoisbeverage.org
Indiana Diane Masariu-Carter (317) 237-8266 diane.masariu@hoosierbev.com
Iowa Jon Murphy (515) 422-6494 jon@lobbyiowa.com
Kentucky Sara Massey (502) 333-9724 sara@kybev.com
Louisiana Keli Williams (225) 938-2987 keli@oursoconsulting.com
Maine Newell Augur (207) 791-1281 naugur@pierceatwood.com
Maryland Ellen Valentino (410) 693-2226 evalentino@ellenvalentino.com
Massachusetts Stephen Boksanski (617) 423-6600 sab@bcbgovrelations.com
Michigan Derek Bajema (517) 371-4499 bajema@misoftdrink.net
Minnesota Tim Wilkin (651) 291-2722 tim@mnbev.com
Mississippi Ron Aldridge (601) 201-1323 aldridgeron@outlook.com
Missouri William Gamble (573) 634-4540  bill@molobby.com
Montana Elaine Taylor (406) 459-7658 etaylor@mtbev.com
Nebraska John Lindsay (402) 474-6200 jlindsay@oharalindsay.com
New Hampshire Adam Schmidt (603) 785-4973 adam@jgstrategies.com
New Mexico Dan Najjar (505) 983-6101 dnajjar@virtuelaw.com
North Carolina Trevor Johnson (910) 733-2440 trevor@ncbev.org
Ohio Kimberly McConville (614) 442-1803 kimberly@ohiobeverage.com
Oklahoma James McSpadden (405) 921-3070 mcspaddenjames@gmail.com
Oregon Hasina Wittenberg (503) 764-4415 hasina@grsoregon.com
Pennsylvania Tony Crisci (717) 234-1716 tonycrisci@crisciassociates.com
Rhode Island Thomas Papa (401) 487-0612 tpapa@fscapitol.com
South Carolina Jay Hicks (803) 917-3257  jay@scbev.org
Tennessee Greg Adkins (615) 739-6341 greg@bevtn.com
Texas Carol McGarah (512) 480-8444 cmcgarah@blackridgetx.com
Utah Des Barker (801) 201-6834 des@desbarker.com
Vermont Christopher Rice (802) 225-3100  chris@mmrvt.com
Virginia Chuck Duvall (804) 644-7884 cduvall@lindlcorp.com
Washington Brad Boswell (206) 300-6270 brad@boswellconsulting.org
West Virginia Larry Swann (304) 610-4313 larry@larryswann.com
Wisconsin Kelly McDowell (608) 852-7555 kellymmcdowell@gmail.com
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